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Job Description
Position:		Interim Head of Marketing and Admissions
Salary: 		Band I
Contract: 		Interim
Line Manager:	





Job Purpose
· Provide strategic leadership of the College’s marketing and admissions functions to support recruitment, reputation and growth 
· Lead the development and delivery of high-impact, data-informed marketing strategies and campaigns 
· Ensure a high-quality, responsive admissions service that supports an excellent applicant experience 
· Strengthen the College’s brand, visibility and engagement with key audiences 
· Drive a modern, digitally-led approach to marketing and student recruitment 
· Lead and develop a high-performing team, fostering clarity, accountability and continuous improvement 

Specific Duties
· Lead and deliver integrated marketing campaigns in partnership with an external agency to meet recruitment targets 
· Oversee all core marketing outputs, including prospectus production, website development, digital channels and campaign performance 
· Use data, insight and audience segmentation to inform marketing strategy and improve effectiveness 
· Plan and deliver high-quality learner recruitment events, including open days and engagement activities 
· Lead and manage the admissions function, ensuring timely communication and clear information, advice and guidance for applicants 
· Monitor application pipelines and conversion rates, taking action to improve performance 
· Ensure consistency and alignment between internal delivery and external messaging 
· Collaborate with curriculum teams and employer engagement colleagues to align marketing with strategic priorities 
· Manage budgets effectively, ensuring value for money and return on investment 
· Develop and maintain strong relationships with external partners and agencies 

General Duties
· Provide effective leadership, management and motivation to the Marketing and Admissions team 
· Establish clear plans, priorities and performance measures, ensuring accountability and delivery 
· Contribute to wider College strategic planning and decision-making 
· Ensure compliance with relevant policies, procedures and regulatory requirements 
· Promote equality, diversity and inclusion in all aspects of the role 
· Act as an ambassador for the College, maintaining and enhancing its reputation 
· Undertake any other duties commensurate with the level of the role 

Person Specification
	Criteria
	Essential
	Desirable

	Qualifications
	Degree or equivalent professional qualification in marketing, communications, business or related field
	Professional marketing qualification (e.g. CIM)

	Experience
	Significant experience in a marketing leadership role
	Experience within further education or education sector

	
	Proven track record of delivering successful marketing campaigns and recruitment growth
	Experience managing admissions or customer journey functions

	
	Experience of managing and developing teams
	Experience working with external marketing agencies

	Knowledge & Skills
	Strong strategic thinking alongside hands-on delivery capability
	Knowledge of the FE sector and student recruitment cycles

	
	Excellent communication and interpersonal skills with the ability to influence at all levels
	Advanced digital marketing techniques and tools

	
	Strong data analysis and insight-driven decision-making skills
	Experience of CRM systems and marketing automation

	
	Highly organised with the ability to manage multiple priorities and deliver to deadlines
	

	
	Digital-first mindset with creative and innovative approach
	

	
	Strong IT skills, including use of marketing and analytics platforms
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